
Fall is right around the corner, 
and, as the weather changes, it’s 
important to prepare your home. 
Consider performing the follow-
ing annual fall maintenance tasks: 

• Have your heating system 
cleaned and inspected by a pro. 

• Insulate water pipes in areas 
exposed to cold temperatures.

• Check for damaged shingles 
to ensure your roof can withstand 
the wear and tear of winter.

• Drain garden hoses before 
putting them away for the winter.

• Clean gutters and down-
spouts to keep debris out. This year, Quinton Insurance 

was a proud sponsor in the Al Sigl 
Charity Tennis Tournament. Quin-
ton Insurance sponsored a team in 
the event, and we faced 
eight different teams 
and we were able to fight 
off some really tough 
competitors to win the 
tournament. Our win-
ning team was made up 
of Gordon Quinton, Brad Thyroff, 
Steve Pike, Jeff Wagstaff and Glenn 
Fjermedal.

If you are not familiar with Al Sigl 
Community of Agencies, Al Sigl is a 
collaborative community network 
that provides high-quality, cost-ef-

fective real estate and business 
services, while fostering community 
awareness and philanthropic sup-
port to a growing array of nonprofit 

organizations that serve 
children and adults with 
disabilities and special 
needs. 

The generosity of our 
community has enabled 
the partnership of six 

member agencies to bring smiles 
to the faces of more than 55,000 
children and adults with disabilities 
and special needs, along with their 
families. 

Quinton Insurance helps raise $75K
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Quinton Insurance is happy to present 
Molly, sent in by Meredith, Gregg 

and Lauren Leonardi. 

Send us a picture of your favorite pet in 
his or her favorite pose, and you could 

win a $10 gift card and get your picture 
in next month’s newsletter. 

Email your pictures to 
service@quintoninsurance.com; 

mail to 2700 Elmwood Ave, 
Rochester, NY 14618, 

or fax pictures to 585-388-9531. 

No pictures will be returned, and not all pictures will appear. 
No purchase necessary. Contest open to everyone.

PET OF THE MONTH:

MOLLY

WARM WELCOME TO OUR NEWEST CLIENTS!
Sindy King
James Stiffa
Josephine Frantz
Brenton & Sabrina Pettersson
Joseph Lampasona
Dennis Pollotta
Mitchell Mcclellan

Maggie Strong
Chi Yuan Hong
Jim’s Service Center
Contemporary Stonescapes
Holly McGrain
Chudamani Ghimre
Pedro & Theresa Guirola

Frances Rodriguez
Belmont Realty LLC
George Goga
Atlas Auto LLC
Gary Kosko
Kowalik Motors
Andrew Gall

Ambassador Union Street LLC
Alexandra Timberlake
Stephanie Southerland
Sabrina Finzer
Andrew & Elisa Chauby
Fair Lawn Hotel Group
Domenico Ruisi

Where to stay when on the go
Airbnb often costs more than hotels. In a study of nearly 300 cities, 

there were only 40 where the average rate for an apartment on Airb-
nb was lower than the average hotel rate. And Airbnb prices rose 5.4% 
over the past year, while hotel prices rose less than 1%. Don’t assume 
home-sharing services are necessarily the best bargains.

Time to buy
Deals on new SUVs will be much better later this year. Auto expert Karl 

Brauer says strong demand for SUVs in recent years has allowed dealers 
to play hardball. But vehicle sales are slowing down, and automakers are 
producing so many SUVs that inventories are rising. Also,  huge numbers 
of SUV leases are scheduled to end this year, flooding the market with 
low-mileage used SUVs, further tipping the supply/demand balance in 
buyers’ favor by the final quarter of 2018 and pushing down prices.

Recovery food
Eating bananas lessens aches and pains from exercise, reports David 

C. Nieman, DrPH. He found that bicyclists had reduced inflammation 
during recovery if they ate bananas during rides instead of consuming 
sports drinks or water. They had less evidence of an enzyme that causes 
pain and inflammation, which usually is treated with drugs such as ibu-
profen. It may be that antioxidants and other nutrients from bananas are 
all the body needs to perform better and recover faster.

DID YOU KNOW...
INSURANCE INSIDER OCTOBER 2018
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THANK YOU!

Dharamaraj Ragoonanan
Richard Donno
Larry Fleisher
Danny Tran
Renee Miranda
AJ Patel
Angela Toscano
Suzanne Dagostino
MG Patel
David Walker
Mary Santacroce
Tom Hebert
Donna Downing
Leigh Williams
Matthew Capuano
Raj Patel
Michael Bausch
Chuck Minor
Sarah Karlak
Chastity Singletary
Tom Cosentino

Vasu Patel
Laurie Frantz
David Dobson
Chris Pollotta
Vancleft Travis
Leo Kowalik
Timothy Ingraham
Barry Smith
Joseph Lampasona
Pa Sulayman MM Jeng
Donnie Stilwell
Lester Juhasz
Julie Pikuet
John Carbone
Jennifer Ortiz
Mark Freemesser
William Clauss
Roger Domingo
Dr. Joel Arbisser
Bill Lazarovitch

We would like to express our sincerest gratitude to all 
the people who entrusted their friends and family to us. 
We appreciate your business and generous referrals! 

CAN YOU

GUESS THE CELEBRITY?
Thanks to everyone who participated in last month’s 

Guess the Celebrity contest. The picture was 
Bruce Willis, and the lucky winner was:

Lisa Camelio 
Congratulations! 

Send your best guess for this month’s celebrity to 
service@quintoninsurance.com and you could win a 

$10 gift card! Every correct answer will be entered into a 
drawing, and we’ll select up to three winners. Good luck! 

No purchase necessary, contest is open to everyone.

INSURANCE INSIDER OCTOBER 2018

GREAT NEWS: iPADS ARE BACK BY POPULAR DEMAND!
Every time you refer a friend or family 
member to Quinton Insurance, we’ll 
enter your name into a MONTHLY 
drawing to win an iPad! We’ll give one 
iPad away every month, and there 
is no limit to the number of entries. 
Refer 10 friends to Quinton Insurance, 
get 10 chances to win! 

THIS MONTH’S WINNER: 

DAVE
FERRARO

IPAD WINNER: Rosemary Cerone IPAD WINNER: Steven WardARE YOU NEXT
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If I had a dollar for every time I get asked this question, I would be able to buy a lot of Milk Bones….
What everyone forgets is that your car insurance rates are POOLED, and it has very little to do with your indi-

vidual driving habits and more to do with the majority of the drivers on the road we see every day.
Insurance pooling is a practice wherein an insurance company pools drivers together to secure better rates and 

coverage options for you. If your car insurance rates were not pooled, your typical car insurance would run between 
$5,000.00 and $7,000.00 per year per vehicle.

So lets explore how insurance pooling works. Let’s say your insurance company charges you $1,000.00 per 
year for your car insurance, and they have 5,000 other drivers with similar driving habits as yourself — all of you 
become POOLED together. This means that your insurance company collected $5,000,000.00 this year to pay out 
claims from those 5,000 drivers. 

Let’s say, of those 5,000 drivers that only 10% of the drivers got into accidents that cost the company $20,000 
per accident. That would mean that your insurance company paid out $10,000,000.00 in claims, but they only col-
lected $5,000,000.00 in premiums to pay those claims. So now the insurance company has to go into their reserves 
and pay out the $5,000,000.00 that they are short for the year.

So guess what? The next year, your insurance company will have to raise every driver’s insurance rates to make 
up for the $5,000,000.00 loss that they suffered the year before. Thankfully the insurance department regulates how 
much each insurance company can raise the rates each year based on the claims that they had to pay out from the 
year before. Otherwise you would see even more drastic rate increases from one year to the next.

There is some good news in all of this. Let’s take the same example from above, and let’s say that only 5% of the 
drivers POOLED get into an accident, and each accident they only pay out $5,000 per claim. That means that your 
insurance company collected $5,000,000.00 in premiums, but only had to pay out $1,250,000 million in claims that 
year. The insurance department will require them to lower their rates.

 

Why do my car insurance 
rates keep going up???

    COOPER’S CORNER

INSURANCE INSIDER OCTOBER 2018

Cooper

‘I don’t turn in any claims, I have never been 
in an accident, and my vehicles are getting older’
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I have some exciting news for you that I hope will make your life a lot easier. Quinton Insurance is now your inde-
pendent Medicare resource. We are pleased to provide to you, our valued client, free consulting services to make 
your Medicare decisions a little easier.

We represent all the Medicare Advantage plans (MA) and Prescription Drug Plans (PDP) in your area. As your 
trusted Medicare resource, we will meet with you and review your current plans to make sure it is still the best plan 
for you, and also review other plan options for you as well.

If you have any questions please feel free to contact me at 585-244-9004 anytime or mail the slip below to 2700 
Elmwood Ave, Rochester, NY 14618.

Warmest Regards,

 
Gordon Quinton, President
Quinton Insurance

IMPORTANT INFORMATION FOR EVERYONE
CURRENTLY ENROLLED IN MEDICARE

Please contact me to discuss my Medicare options
Name: 

Best Phone #

Best Email

Is there anything else that I can help you with?
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Favorite food:  
Mediterranean/Italian — definitely a big 
pasta and bread guy.

Favorite movie:  
The Godfather...hands down.

Dream vacation:  
Europe, India and Bali

Favorite pastime: 
Surfing

How I got into insurance: 
After college I was offered an internship 
at Liberty Mutual and really took to it. My 
career grew from there, and I’ve been in 
the field ever since.

David Ganhao

David@QuintonInsurance.com
585-244-9004 x106

    MEET YOUR TEAM

Insurance Advisor

According to the Council for Economic Education (CEE), which pro-
motes economic and financial education in the classroom, students who 
have taken a class in personal finance are more likely to engage in finan-
cially responsible behaviors such as saving, budgeting and investing.  

To yield the biggest impact on kids’ money 
habits, however, the lessons imparted must be 
age-appropriate. 

Elementary School: Saving by Example
Younger kids may not be ready for a lesson 

on compounded savings growth, but they can 
benefit greatly by watching their parents model 
good financial behavior. At this age, it’s import-
ant, too, to demonstrate the value of money and 
sound money management.  That’s best done by 
giving them a dollar to purchase something at 
the mall, a yard sale, or at the movies. Let them 
see what they can get for a buck. 

Middle School: Money Management
As your children mature, you can start letting 

them experiment with the money they earn 
through babysitting, ard work or an allowance. Help them set up three 
accounts: one for savings, one for spending, and one (if you choose) for 
charity. These are the years to help children establish good saving and 
spending habits, and help them manage impulse-buying control. 

High School: Debt Awareness
Many of the best and brightest graduates get themselves in financial hot 

water by spending money they don’t have and burying themselves in high 
interest credit card debt. You can save your kids from a similar fate by 
explaining how interest rates work, and how those $300 designer sneak-
ers cost much more if you pay with credit and make only the minimum 
monthly payments. 

Now is also the time to impress upon young adults the benefits of good 
financial choices – by making payments on time and keeping your debt to 
a minimum, consumers are far more likely to qualify for the most favor-
able, lowest interest loans.  

Money and children

585-244-9004
Kyle@QuintonInsurance.com

INSURANCE INSIDER OCTOBER 2018
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BUSINESS NEWS YOU CAN USE
While malicious messages are 

nothing new, they’re becoming more 
sophisticated and harder to pick out 
from legitimate business commu-
nications. A few clicks can develop 
into a problem that spreads quickly 
across digital channels, but there are 
things you can do to defend against 
attacks and resources that can help.

Here are some common questions:

Q: What is phishing?
A: Phishing is malicious activity 

in which criminals try to gain access 
to user’s information, data or de-
vices. The goal is to get you to act, 
and when you do, the phishers may 
gain access to data and information, 
install malware on your system, 
prompt you to reveal your personal 
financial information, or access your 
email and send other malicious mes-
sages to your contacts. 

Q: Are businesses especially vul-
nerable to phishing scams?

A: Yes. With more work being 
conducted digitally, businesses are 
susceptible. Phishers can easily find 
your contact information online and 
be confident that any message they 
send will be opened because you’re 
in a business of being responsive. 

Q: How do you spot an attack?
A: Emails that are poorly written, 

offer large amounts of money, or ask 
for financial assistance have been 
common for a long time. Most of us 
know not to open these emails.

More recently, phishing emails are 
designed to look like other emails 
you might receive in your inbox. 
They may appear to be from some-
one you trust like a bank, software 
provider, or vendor, but usually, the 
timing is unexpected.

One common technique is for a 
hacker to gain access to an email 
account, then reply to a real email 
conversation with a malicious link. 

So, when the recipient receives this 
email, it looks like a continuation of 
an earlier conversation, but it asks 
the to download a document.

Phishing attempts aren’t limited 
to email, either. Hackers use phone 
numbers similar to your mobile 
number to call or text you and 
attempt to have you reveal sensitive 
information. 

Q: How can phishing attacks be 
prevented?

A: In the course of day-to-day 
business, if you receive a message, 
call or email that is unexpected or 
seems even just a little bit off, verify 
the validity of the message before 
taking action. Call the person who 
appears to have sent the message 
and ask. 

Other things you can do:
Hover your cursor over a link in an 

email to show the URL. If it looks 
suspicious, don’t click on it. 

Look at the extension on Word at-
tachments. Most users have updated 
so that they end with .docx.  

Use both antivirus software and 
an anti-malware tool, and keep your 
software and devices up to date. 

Always back up your data, so that 
you can get back to business.

Quick ways to spot phishing messages
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